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2012 spending
Medium Medium (in millions)

Network TV $27,434
Cable TV network $24,373
Magazines (consumer, Sunday, B-to-B, local) $23,825
Newspapers (national to local, inserts) $18,878
Spot TV $17,001

Internet display $10,279
Radio (network, national spot, local) $8,361
National syndicated TV $5,133

Outdoor $4,221




